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All American Games

In 2009, All American Games ventured into a sports-television production show ñThe Rideò.  The show was a tremendous 
success, garnering coverage in almost 80 million homes and generating acclaim from both viewers and media nationwide.

The Company and its properties have been covered by the below media outlets, and many more. In May 2008, The Wall Street 

Journal featured All American Games in a front-page story that proclaimed: ñRush to the NFL: These guys screen the pros of 

tomorrow.ò

All American Games (AAG) is a sports marketing & 

management firm which owns and operates major national prep 

and youth football events. 

Itôs signature event, the U.S. Army All-American Bowl is the 

nationôs premier prep football game. The game, which has 

produced over 300 NFL players, is aired live on NBC and is 

seen by 4.1 million unique viewers annually and more than 

40,000 game spectators. 

WHO IS ALL AMERICAN GAMES?



All American Games

PARTNER EXPOSURE & EXPERIENCES

4.1 million

unique viewers 

during telecast

365,000 + 

Social Media 

Followers



All American Games

The opportunity to meet the biggest names and brightest stars 

presents itself every year at AAG events. 


